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My initial idea for writing the preamble of 
our SKW Annual Report was to not mention  
what is probably the most used word in 
2020: CORONA.

However, I quickly realised that this challenge 
was too tough and also inappropriate. The 
pandemic, which has changed so many as-
pects of our society, has impacted the lives of 
people around the world for around one year 
now and will leave its mark for years to come. 

It has also occupied and impacted our associ-
ation, the SKW, and is continuing to do so to 
this day. It remains uncertain for how long we 
will still have to deal with this situation. The 
direct effects alone cannot be estimated, and 
we have to assume that we will continue to 
feel the effects of this topic for many years  
to come, if not decades. 

The political leaders around the world had 
their work cut out. They had to make deci-
sions for which they had no bases. They also 
had to correct mistakes. It was a steep learn-
ing curve for them. They had to gradually find 
a path which sufficiently accounts for all of 
the various interests. An almost impossible 
task that had to be done, nevertheless. And 
there is still no end in sight. 

I do not wish to join the chorus of overly 
critical voices and am convinced that “we” 
have handled the pandemic relatively well in 
Switzerland. Even though the massive spen-
ding has destroyed assets which will be sorely 
missed in this country.

The media is full of reports that are directly 
or indirectly related to the pandemic. A nev- 
erending number of articles describe the eco-
nomic and social consequences and many  
topics have been reassessed entirely. This is an 
interesting effect. The pandemic has forced 
the world to push the emergency stop button. 
It has created the space and time to deal with 
important topics that are of great relevance  
to our future. It has brought families closer to-
gether, encouraged people to think, but also 
brought problems and conflicts to the surface 
that were previously disregarded.

Just like a war or natural disaster, the COVID-19 
pandemic also seems to have the effect of 
“creative destruction”. The actual as well as 
potential threat posed by the virus has a big-
ger influence on people than any amount of 
advice or arguments – in all areas of our lives. 

The media amplifies this effect further and 
although many people can no longer bear to 
hear about Corona and have tired of it, the 
weighting of all other topics is also changing.

With all the fear and numerous personal  
tragedies that sadden us, these effects are of 
a rather healing character. They help us to 
rethink and improve our view of the world 
and provide fertile ground for new ideas and 
approaches. 

The emergency stop button pushed by the 
pandemic is an invitation to think and reflect: 
What is truly important and what do we wish 
to take with us into the future after Corona, 
into the “new normal”?

In the association, we adjusted our communi-
cation at the very start of the pandemic and 
changed to digital media, like all of you at 
your companies and at home. Unfortunately,  
numerous meetings and events had to be 
replaced with Zoom and Teams meetings or 
cancelled altogether and the important per-
sonal contacts had to give way to this new 
form of interaction.

At least the postponed General Assembly was 
able to take place in the beautiful surround-
ings of the Belvoir Rüschlikon and the perso-
nal interaction was more valuable than ever 
to me and most likely all other participants. A 
wonderful experience among kindred spirits!

However, we also used the new media for im-
proving the exchanges among the members 
of the Managing Board and for holding more 
regular meetings to discuss the Corona situa-
tion, our measures and the changed concerns 
of our members. We will continue to do so 
in the future to facilitate a better and quicker 
exchange that is more time and cost effective.

The SKW’s Administrative Office very quickly 
adapted its functions to the circumstances 
and also served as a platform for the disinfec-
tant manufacturers. It assisted with approvals 
and promptly forwarded all of the information 
provided by FOPH to the groups.

I would like to sincerely thank Dr. Bernard 
Cloëtta, our Director, and his colleagues,  
Marina Donabauer and Stephanie Geiser, for 
this flexibility and great commitment in this 
unprecedented year 2020!

Pr
ea

m
bl

e



SKW 

Annual Report 2020

Preamble

4

I nevertheless look forward to the time after  
Corona and am curious to see what the much- 
quoted “new normal” is going to be. In the 
association, we are fully prepared and look 
forward to providing you with practical sup-
port regarding the new challenges which 
we will be facing. In the time after the pan- 
demic, some new rules will be in place and  
new requirements demand new responses.  
The industry will have to partially reinvent itself.

Especially in such times, an association that 
stands united, such as the SKW, provides the 
most value for its members.

I would therefore like to take this opportunity 
to sincerely thank you, dear SKW members, 
for so actively supporting the work of our as-
sociation as well as your loyalty.

Thomas Früh, 
President
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There were no reforms of the 
legislation on cosmetics worth 
mentioning in 2020. Thanks 
to the Cassis-de-Dijon princi-
ple, the special furocoumarins 
regulation for Switzerland 
remains in effect but is not ap-
plicable. The SKW, supported 
by Cosmetics Europe, was able 
to avert a special regulation  
for aluminium salts in deo-
dorants for Switzerland. 

The “Swissness Enforcement” 
association was founded for 
combating the misuse of 
Swissness abroad. It is a public 
private partnership, coordinated 
by the Swiss Federal Institute 
of Intellectual Property, IPI. 

The legislation on chemicals 
continued to be adjusted to 
comply with EU legislation. 
The SKW issued statements 
on these topics and informed 
its members.
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Legislation on Cosmetics – 
The EU Calls the Shots

Furocoumarins – Can a Special 
Regulation for Switzerland be Avoided?

In accordance with Article 6 (1) OCos, the 
furocoumarin contents must be less than  
1 mg/kg in cosmetics products that  
a. remain on the skin and
b. could be exposed to direct sunlight.

The Swiss legislation on cosmetics deviates 
from EU legislation in this respect. The latter 
stipulates these limits only for sun protection 
and self-tanning products.

Perfumes, Eaux de toilette and Eaux de Co-
logne are explicitly excluded from these limits 
in Switzerland, but not After shaves. According 
to the explanations of the FSVO, the following 
products are also not affected by this regula-
tion (list is non-conclusive):

• Nail care products and cosmetics
• Hair treatment products
• Dental and oral care products
• Deodorants
• Night care products
• Rinse-off products

Thanks to the Cassis-de-Dijon principle, this 
Swiss special regulation does not apply in the 
meantime. However, the FSVO plans to include 
it in the list of exceptions in the Ordinance on 
the Placing on the Market of Products Manu-
factured According to Foreign Technical Reg-
ulations and their Monitoring on the Market 
(CdDO) and thus lift the Cassis-de-Dijon prin-
ciple. This would be a significant barrier to 
trade with the EU and numerous countries 
around the world, as many products remain 
governed by the Swiss special regulation.

The SKW aims to prevent such trade barriers 
and has intervened with the State Secretariat 
for Economic Affairs, SECO, which is respon-
sible for trade barriers. It is, after all, possible 
that the fragrance industry is going to deal 
with this topic without outside intervention:

The International Fragrance Association IFRA 
included the furocoumarins topic in its agenda. 
It aims to scientifically clarify which types of 
furocoumarins are to be limited in cosmetic 
products. At the same time, the association 
aims to eradicate the existing uncertainties 
regarding analytics. The corresponding pro-
jects were approved internally by the IFRA 
and work is ready to commence.

The SKW will keep the FSVO updated on the 
status of this work and suggest waiting with 
a regulation until IFRA’s results are ready. 

Ban of Aluminium Salts in 
Deodorants – All-clear

A parliamentary motion demanded a ban of 
aluminium salts in deodorants. This would 
have resulted in Switzerland being on its own 
in terms of the legislation on cosmetics as EU 
legislation does not contain any such ban. 

The discussion of the propo-
sals for the simplification of 
administration for companies 
regarding the VOC incentive 
fee was continued. The SKW 
will propose a specific idea for 
digitisation.

In September, Parliament 
approved the new federal law 
on explosives precursors. The 
ordinance is still being drafted 
and is expected to be submit-
ted for the consultation pro-
cedure in the spring of 2021. 
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The justification of the postulate was obviously 
based on an inaccurate scientific assessment 
of the risk potential. Together with Cosmetics 
Europe, the SKW contacted the responsible 
FSVO and provided information on the latest 
scientific studies that had been commissioned 
by a European aluminium consortium and 
submitting to the SCCS (Scientific Committee 
on Consumer Safety). The FSVO included the 
argumentation of these studies in its applica-
tion to the Federal Council. At its meeting on 
1 July, the Federal Council arrived at the con-
clusion that “the applicable legal framework 
for the use of aluminium in antiperspirants 
is sufficient for the protection of the popula-
tion”. Following a critical research of the lit-
erature, no causal links between aluminium 
exposure of the skin and skin or breast cancer 
can be proved at present.

This means that this dossier, which has been 
repeatedly on our agenda over several years, 
can be given the all-clear for now.

Borderline Products and Claims – 
New Criteria, Same Problems

The FSVO reviewed the “FOPH criteria for dif- 
ferentiating” cosmetics from medical and bio-
cidal products, effective since 2010, and pub-
lished them at the beginning of February 2021. 
The SKW had submitted a comprehensive state-
ment on this matter, containing the industry’s 
key concerns, and is interested in continuing to 
cooperate closely with the FSVO in this dossier.

Although the new criteria have no legislative 
effect, they are of some relevance to the law 
enforcement agencies, and therefore also the 
industry.

The FSVO now adheres a little more closely to 
the legal provisions of EU legislation but em-
phasises, that it may still interpret this legisla-
tion. However, the uncertainties regarding the 
interpretation of the legal provisions on differ-
entiations and claims are likely to remain in 
place, as is also the case in the EU.

 
 
 
 
 

“Swiss Made” Ordinance for  
Cosmetics – And What About Abroad? 

The regulations of the “Swiss Made” Ordi-
nance for Cosmetics generally apply only to 
Switzerland but can also become legally bind- 
ing abroad thanks to international agree-
ments. However, the question is who deals 
with the execution of these regulations as 
most violations against this ordinance occur 
to take place abroad.

The SKW initiated this ordinance and cam-
paigns for the improvement of protection 
against the misuse of the “Swiss Made” indi-
cation of source and the use of the Swiss cross 
on products.

The Swiss Federal Institute of Intellectual Prop-
erty (IPI) initiated for various private and public  
organisations to get together in the “Swissness 
Enforcement” association with the aim of sus- 
tainably strengthening the enforcement of 
these regulations abroad.

The following players have joined forces for 
this purpose:

• Swiss Federal Institute of Intellectual 
 Property (IPI)
• Various associations (e.g. economiesuisse, 

FH (Watches), Chocosuisse, Swissmem, 
Swiss Textiles, SKW etc.)

• Companies, e.g. Victorinox
• Other institutions, Federal Department of 

Foreign Affairs (FDFA), Switzerland Global 
Enterprise (S-GE), SWISSCOS

Aims of the “Swissness Enforcement” asso-
ciation: 

• Comprehensive monitoring of the markets
• Recording and assessing misuses 
• Providing information within the association 

and forwarding incidents to the relevant 
players

• Coordinating legal interventions abroad

The SKW, which organises the international 
companies as well as around 70 Swiss ma-
nufacturers, is represented on the Managing 
Board by Thomas Früh. The IPI assumes the 
management.
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Ordinance on Biocidal Products (OBP)

The Ordinance on Biocidal Products (OBP) is 
amended to reflect developments of EU leg-
islation, e.g., the regulations for the validity 
period of licenses and for a Unique Formula 
Identifier (UFI).

These amendments are required for maintai-
ning the existing agreement (MRA) with the 
EU for biocidal products. Simplifications for 
the transitional license were also introduced. 
The application of the UFI is expanded to cer-
tain mixtures, which already have a UFI or are 
intended for professional users, in the Swiss 
Chemicals Ordinance (ChemO).

The lists of active ingredients in the OBP were 
adjusted to the EU. The amendment to An-
nex 2 OBP assumes the substances most re-
cently approved by the EU. New active ingre-
dient product type combinations are being 
included. The expiry date for six existing 
active ingredients entered in the list is being 
extended.

The amendments came into effect on 15 De-
cember 2020.

Revisions of the Chemical Risk Reduction 
Ordinance (ORRChem)

As of 1 March 2021, the FOPH plans to adjust 
Annex 1.10. to the Chemical Risk Reduction 
Ordinance (ORRChem) (carcinogenic, muta-
genic or reprotoxic substances) to reflect the 
developments in the EU, in agreement with 
the FOEN and the SECO.

15 new substances are entered in Annex 1.10 
ORRChem. These carcinogenic, mutagenic or 
reprotoxic substances (CMR substances) must 
no longer be distributed to the general public 
at the end of the transition period.

Microplastics

In its talks with the FOEN, the SKW ob- 
tained information about the Swiss authori-
ties’ approach to the topic of microplastics as 
it is our task to ensure that legislation is har- 
monised with the EU as much as possible. 

FOEN’s response was positive: “In the res-
ponse to Motion 18.3327 by National Coun-

The members carry out “Swissness”-related ac-
tivities independently from the association but 
contribute them in a suitable manner. Work is 
currently underway on the organisational rules, 
budget, and intervention plan. It will be slightly 
delayed by the Corona crisis.

Legislation on Chemicals – 
Continuous Adjustment to the EU

Revision of the Swiss Chemicals 
Ordinance (ChemO)

As of 15 December 2020, the Federal Office of 
Public Health FOPH amended technical require- 
ments in Annex 2 to the ChemO as well as 
the lists of particularly concerning substances 
(list of candidates, Annex 3 to the ChemO) to 
reflect developments in the EU, in agreement 
with the Federal Office for the Environment 
FOEN and the State Secretariat for Economic 
Affairs SECO.

The following amendments were made  
Annex 2 to the ChemO:

• The technical requirements for the classifi-
cation, labelling and packaging of substances 
and mixtures are updated and therefore 
adjusted to fall in line with technical pro-
gress in the EU (15th ATP to the European 
CLP Regulation, mandatory as of 1 March 
2022). The list of harmonised classifications 
is updated as follows:

 • Inclusion of 37 new substances;
 • Amendments to 21 existing entries;
 • Deletion of two entries.

• The most recent developments in the 
 testing methods for substances and mix- 
 tures of the OECD are adopted.

• The safety data sheet requirements are  
 adjusted to developments in the EU.

Eight new substances are included in Annex 3 
to the ChemO. 

The amendments came into effect on 15 Decem-
ber 2020.
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cillor Glättli and co-signatories, the Federal 
Council confirmed its approach to regulating 
microplastics in Switzerland to the effect that 
it does not regard it as useful to issue regu-
lations on the use of microplastics before 
the previously mentioned clarifications in the 
EU have been concluded and the European 
Commission has made a decision about the 
measures to be taken.”

Switzerland is therefore not expected to create 
a separate legislation in this dossier either.

Emergency Licenses for Disinfectants 

On 28 February 2020 and 9 April 2020, the 
Notification Authority for Chemicals issued 
a general ruling on emergency licenses for 
hand and/or surface disinfectants to prevent 
supply bottlenecks for the population and 
the healthcare sector during the Corona cri-
sis. Ethanol supplies were short temporarily 
and many manufacturers found means and 
ways to obtain sufficient ethanol from brew-
eries or distilleries. 

Thanks to the flexibility of numerous com-
panies, this measure took its effect and dis-
infectant supplies improved significantly. At 
the same time, numerous companies, which 
normally do not manufacture any disinfec-
tants, were able to at least partially com-
pensate their financial losses caused by the 
Corona crisis with such products.

Demand for disinfectants was extremely high 
at the start of the crisis. It was unforeseeab-
le how long the bottleneck would continue, 
and which quantities of disinfectant were 
actually required. Now that ethanol supplies 
have been secured again, many companies 
still carry large stocks that could not be sold 
before 31 August 2020, the expiry date of 
the general ruling.

An extension of the general ruling is unjus-
tified due to the large stocks and current si-
tuation as this would have meant that it is 
legal to continue with the production of these  
products. The market distortions, which re- 
sulted from the emergency situation, in other  
words a disadvantage of companies which  
regularly licensed their products in accor-
dance with the OBP, also had to be corrected 
in the medium term.

“Contact with the indus-

try is crucial for us when 

executing and updating the 

legislation on chemicals. We 

have been engaging in a 

constructive exchange with 

SKW for years. The well-

established and especially 

uncomplicated contact with 

the managing director of 

SKW has proven invaluab-

le, particularly during the 

Covid crisis. The regular ex-

change of information and 

feedback on the situation 

in the disinfectant market 

were extremely helpful. 

This enables us to evaluate 

and determine the requi-

red measures in a targeted 

manner.”

 

Dr. Brunhilde Kolp Buchs

Section Manager REACH  

and Risk Management

Federal Department of  

Home Affairs, FDHA

Federal Office of  

Public Health FOPH

Consumer Protection Division, 

Chemicals Department

As it would be excessive to destroy these pro-
ducts, the Notification Authority for Chem-
icals issued a general ruling to grant sales 
deadlines. This should make it possible to sell 
off and professionally and commercially use 
the stocks in question. The stocks can still 
be distributed and sold off until 28 February 
2021.

The use of the disinfectants, which were ma-
nufactured or imported on the basis of the 
general ruling and are being distributed for 
professional and commercial purposes until 
28 February 2021, is not time-limited. They 
can be used up and/or used until their expiry 
date. The same rule applies to the private use 
of these products.

If the producer / importer applies for and re-
ceives a biocide license for such products, it 
may sell them off without relabelling them, 
i.e. the company does not have to attach the 
Swiss license number to its products subse-
quently. However, the sale of these products 
is prohibited without a license.

Poison Centre Notification
Pursuant to CLP

In accordance with the ChemO, in Switzer-
land, manufacturers must report dangerous 
substances and preparations for the products 
register RPC when they fulfil the criteria for 
establishing a safety data sheet. In case of 
emergencies, the Swiss poison centre Toxinfo 
thus has access to information such as the 
composition in RPC.
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For firms in the EEA (such as e.g., clients of 
Swiss firms or their subsidiaries) there will be 
an obligation to notify mixtures before pla-
cing them on the market for consumer and 
commercial use as of 1 January 2021 (for in-
dustrial use as of 1 January 2024).

In principle, the notification must be submit-
ted to the authorities of each EEA member 
state in their official language(s). ECHA's 
submission portal supports simultaneous 
submission for several member countries. A 
common Poison Centre Notification (PCN) 
dossier format was defined (compatible 
with IUCLID). Submission can occur through 
ECHA's submission portal and dossiers can 
be prepared offline using IUCLID.

Federal Law on Explosives Precursors  

In September, Parliament approved the new 
federal law on explosives precursors (Vorläu-
ferstoffgesetz – VSG).

The export provisions (ordinance, substances 
list, concentration limits) are yet to be defined 
and are expected around mid-2021. The SKW 
will be able to issue a statement on them. 
Swiss legislation therefore slightly lags behind 
a regulation in the EU member states but has 
the opportunity to do better.

The proposed regulation would apply to 
around 100 products that are mainly being 
sold in pharmacies, drug stores and by spe-
cialist retailers. No limits are planned for pro-
ducts with a weak concentration of precur-
sors. The federal police fedpol has to approve 
the purchase of products with higher concen-
trations. Anybody wishing to purchase such 
product must state its intended use. Private 
persons may also be prohibited from acces-
sing products with higher concentrations. 
However, approval in exceptional circumstan-
ces may be possible. 

The regulation applies to private persons only. 
It does not affect professional users.
 
 
 
 

Environmental Law – Incentive Fee 
on Volatile Organic Compounds 
(VOC) – No Abolition

The abolition of the VOC incentive fee re-
quested in the Wobmann motion was no 
longer capable of winning a majority in 
Parliament. It was amended as a result and 
the Federal Council was ordered instead to 
amend the VOC ordinance “so as to reduce 
administrative expenses for its execution as 
much as possible whilst maintaining the level 
of protection”.

The Federal Council aims for the revised VOC 
ordinance to become effective on 1 January  
2023. In response, the FOEN held various work- 
shops where the affected stakeholders were 
able to voice their views on possible simplifi-
cations.

The SKW is represented in the Commission 
of Experts for the VOC Incentive Fee by René 
Michel and the SKW Administrative Office 
coordinates his work with the concerns of its 
members.

The SKW "Expert Team VOC" was able to 
respond the proposals. Eight “simplification 
ideas” are being pursued at present. How-
ever, it has to be monitored closely if these 
ideas would complicate the well-established 
processes and systems in the member com-
panies. 

The SKW is going to particularly campaign 
for the specific option of digitising the VOC 
balance sheet with the companies being left 
to decide if they wish to link up to such system.
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2020 was the year of digital 
meetings and events. The 
number of meetings held 
was significantly higher than 
in previous years. One of the 
main topics was how to mas-
ter the challenges of the  
Corona crisis.

We shall provide an overview 
only and present the key tasks 
and functions of the various 
panels.

The SKW’s daily work is signi-
ficantly shaped by the panels. 
They form an ideal interface 
between the association’s  
management and its members 
with their different products. 
The panels also are important 
places where the companies 
can obtain and exchange in-
formation on professional and 
legal matters.

Precise compliance with the 
rules of anti-trust and com-
petition law as well as other 
compliance regulations is 
crucial in this respect. This 
enables all parties involved to 
use the unique service and 
knowledge platform and the 
association's network in a 
secure environment and  
without reservations.
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constantly changing tasks. These groups are 
also useful for the business of members. Nu-
merous contacts are developed and maintai-
ned in these groups, experiences exchanged, 
relevant topics discussed positions develo-
ped and measures initiated for achieving the 
strategic targets of the SKW, always in com-
pliance with the compliance regulations of 
anti-trust law.

In a modern association, it is important that 
more than just a few selected representatives 
can participate in the specialised groups, but 
generally everyone with special experience, 
required know-how or simply an interest in 
actively shaping the work of the association. 
Several persons from one company can also 
participate. They can join at any time by sim-
ply notifying the Administrative Office. 

Group members are able to exchange infor-
mation at events as well as throughout the 
year by sending their questions and ideas to 
the SKW Administrative Office, which for-
wards them in anonymised form to the pa-
nel, then sends the replies, again in anony-
mised form, to all of the panel members.

SKW Conference of Managing Directors – 
on the Pulse of the Times

The Conference of Managing Directors is the 
mouthpiece of all members of the SKW’s Ma-
naging Board. This is a place for providing 
and exchanging information of specific inte-
rest to members of the Managing Board, re-
gardless of the product categories represen-
ted. It is particularly interesting for the SKW 
Administrative Office to feel the pulse of the 
times and obtain ideas for its daily work and 
future strategies.

An online meeting on the Corona crisis was 
held in March and on 7 October, the annual 
information and knowledge exchange mee-
ting took place, also online. It dealt with the 
following topics:

• How to handle accusations of mobbing and  
 harassment in the company / Claudia Stam,  
 Specialist office “Mobbing and Harassment”

• Information on the corporate responsibility  
 initiative / Erich Herzog, economiesuisse

• Swiss trade developments / Dagmar T. Jenni,  
 Swiss Retail Federation SRF

Association Bodies

General Assembly

The SKW General Assembly 2020 at the Ho-
tel Belvoir, Rüschlikon/ZH was one of the few 
live events that took place last year. In additi-
on to statutory affairs, the focus was on the 
election of new members, namely Dr. Beat 
Müller, Louis Widmer, and Luca Scollo, Coty.

Managing Board

In view of the Corona crisis, the Managing 
Board met much more regularly than under 
ordinary circumstances. At its online mee-
tings on 28 April, 1 October and 2 Decem-
ber, pure association business as well as the 
activities and services of the association in 
this time of crisis were determined.
 
 

SKW Stakeholder Council  

The SKW Stakeholder Council is an inde-
pendent advisory committee to the Mana-
ging Board and Administrative Office of the 
SKW. It currently consists of eight members 
representing the key stakeholders who dis-
cuss the products represented by the SKW 
(see “Organisation” section). The Managing 
Board elects the members of the Stakeholder 
Council and membership is honorary. The 
Stakeholder Council is a permanent dialogue 
and experience exchange platform and sup-
ports the SKW with advice and recommen-
dations. On 24 September, its members were 
informed about the activities, events and 
dossiers of the SKW in a bulletin.
 
 

Specialised Groups – 
More Than Just Meetings 

A key part of the association’s work takes 
place in our specialised groups. The strong 
participation of members makes it easier for 
the association’s management to fulfil the 
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“In this extremely complex 

year marked by uncertainty 

and continuous changing in 

regulations and economic 

scenarios, the collaboration 

with the SKW has enabled 

swiss businessman to steer 

across stormy waters and 

make sure the best decisions 

for all stakeholders were 

able to be taken. Further-

more, the sharing of best 

practices and different ways 

of doing has enabled busi-

nesses to come out of the 

crisis as best as possible.”

 

Luca Scollo

General Manager  

Switzerland and Austria 

Coty Beauty Swiss SARL 
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Technical Committees – 
the Knowledge Pool

The most active group of the SKW with the 
most members are the two Technical Com-
mittees, Detergents and Cleaning Agents and 
Cosmetics, with 234 member representatives. 

They receive all of the SKW’s information 
from the professional regulatory sectors all 
year round. There is usually also one annual 
meeting with talks from experts and mem-
bers of authorities or partner associations and  
organisations.

The two Technical Committees held an on-
line meeting on 25 November with the fol-
lowing updates and talks:

• Swiss legislation on cosmetics and SKW  
 information, Dr. Bernard Cloëtta, SKW

• Microplastics and EU legislation on 
 cosmetics, Dr. Christian Gründling, FCIO

• EU legislation on chemicals, Dr. Christian  
 Gründling, FCIO

• Swiss legislation on chemicals, Dominique  
 Werner, scienceindustries

Working Group Swissness and Export – 
a Must for Swiss Manufacturers

The Working Group Swissness and Export 
consists of 146 representatives of around 70 
Swiss manufacturers that are members of 
the SKW, mainly in the cosmetics industry. 
This panel primarily deals with all questions 
and challenges which a Swiss manufacturer 
with an international business may face. 
The focus in this group is on information 
and the exchange of experiences regarding 
the Swissness legislation, specific details on 
how to handle exports and, primarily, legis-
lation, market entry and distribution chan-
nels in the respective target markets. 

These companies benefit from the global 
SKW network in the International Associa-
tion Collaboration (IAC), information about 
which we will be providing in the next sec-
tion. SME’s, in particular, benefit from this 
group as they can obtain advice from the 
SKW on numerous questions on registration 
and legal requirements for export of pro-
ducts around the world.

Presentations about individual export coun-
tries are offered at the annual meetings of 
this group, individual members exchange 
their experiences and partner organisations, 
and associations exchange their services.

Unfortunately, it was impossible to hold a 
live event in 2020. The online meeting on 
2 September primarily dealt with the topics 
“New legislation on cosmetics in China”, 
presented by Gerald Renner, Cosmetics Eu-
rope, and “Swissness Enforcement”, pre-
sented by David Stärkle, IPI. The latter is a 
joint initiative between the private and pub-
lic sectors with the aim of improving protec-
tion against the misuse of the “Swiss Made” 
indication of source abroad (for further de-
tails see “Legislation” section).

Expert Team Packaging and Environment – 
Increasingly Important

In the coming years, “everything” will revolve 
around the topics sustainability, environment 
and packaging as well as social responsibili-
ty in both the cosmetics and detergents and 
cleaning agents’ sectors. The biggest chal-
lenge is to meet the strict legislative require-
ments and customers’ high expectations at 
the same time whilst keeping a firm hold on 
product costs and performance levels. 

The SKW established this group two years 
ago to deal with these challenges and has 
already organised several events where the 
relevant stakeholders and industry met and 
engaged with one another. More than 70 
company representatives have joined by now. 

The objectives of this group are: 

• Improving competence and coordinating a  
 unified appearance of the industry in terms  
 of packaging and environment

• Coordinating sustainability activities with  
 stakeholders as well as national and inter- 
 national umbrella and partner organisations

• Creating an expert network by directly  
 including the companies’ internal experts  
 and external experts, if necessary

• Advisory committee for the Managing Board  
 and Administrative Office, technically integ- 
 rated in the Technical Committees

“Our SKW membership is 

very helpful to us. The regu-

lar exchange with the Admi-

nistrative Office helps us to 

find solutions for “delicate” 

questions. Having access to 

an experienced team, to be 

able to assess a situation 

from a more neutral positi-

on, makes it possible to find 

a constructive solution. I am 

pleasantly surprised time 

and time again about the 

competence and response 

times, even when it comes 

to regulatory topics. Thank 

you. I also regard the con-

tact with my management 

colleagues as valuable and 

would not want to miss it.”

Sergio Laverde

CEO Pierre Fabre Switzerland



The ”Packaging and environment” confe-
rence planned for 23 June had to be post-
poned to 2021 due to Corona. However, the 
panel members were continuously provided 
with information and/or consulted about cur-
rent developments.

Expert Team VOC – No Experiments 

The Incentive Fee on Volatile Organic Com-
pounds (VOC) is a peculiarity of Swiss en-
vironmental legislation. It is charged by the 
Federal Customs Administration (FCA) on 
imports into Switzerland and/or manufacture 
in Switzerland. The fee is reimbursed if pro-
ducts containing VOC are exported (border 
tax adjustment).

Depending on product, it is extremely cost-
ly for companies. There is the fee itself, on 
the one hand, and related administrative ex-
penses, on the other (determining the VOC 
contents in products, invoicing, etc.).

A parliamentary motion to abolish the VOC 
incentive fee was changed into an order to 
the Federal Council to reduce administrative 
expenses. For further details go to the “Le-
gislation” section.

The task of this group with around 10 mem-
bers is to support the SKW in all matters re-
lating to this task. At present, this primarily 
involves the development of sensible simpli-
fication proposals.

No physical meetings were held in 2020. The 
SKW management obtained input from this 
group by other ways of correspondence. 

Working Group Professional Hair Care – 
Interface to the Hairdressing Industry

The Working Group Professional Hair Care 
has 12 members which supply products and 
services to hairdressers in the B2B sector.

The aim of this group is to coordinate pro-
jects with the industry association, Coiffure 
Suisse, be it apprenticeships or event spon-
soring. The SKW also plans to once more 
collect specific product statistics from these 
companies, which is not available on the 
market.

The hairdressing industry was also affected 
by the first Corona lockdown in 2020. The 
supply industry was greatly interested in sup-
porting the hairdressing businesses in all as-
pects, including with developing and imple-
menting a Corona safety concept, which the 
FOPH required for reopening hairdressers.

Mainly in this context, the Working Group 
Professional Hair Care held five online mee-
tings in 2020, which were also attended by 
representatives of Coiffure Suisse.

Working Group Professional Cleaning – 
Focal Point of the Corona Crisis

30 company representatives in the Working 
Group Professional Cleaning form the panel 
of manufacturers and importers of deter-
gents, cleaning agents and disinfectants in 
the B2B sector. They supply their products 
to building cleaning companies, hospitals, 
care homes, hotels and restaurants, in other 
words commercial and professional users. 
The regulatory requirements for their pro-
ducts often differ to those for household 
products.

The SKW collects three statistics among the-
se companies, for products, machines and 
equipment, which are not available elsewhe-
re, and holds regular information and experi-
ence exchange events.

These companies experienced a boom in the 
past year thanks to the increased demand 
for their products due to the Corona crisis, 
which was only slowed down by the initial 
shortage of ethanol for disinfectants.

The SKW held several online meetings with 
this group in 2020 in which the current chal-
lenges were discussed. 

Working Group Natural and Organic 
Cosmetics – Naturally Also Represented 
in the SKW

Several natural cosmetics manufacturers and 
importers are members of the SKW. Some 
contract manufacturers produce natural cos-
metics for customers. An increasing number 
of companies are considering, or are already 
entering, this product category. 35 company 
representatives are part of this group.
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The SKW provides them with a platform, 
where all association members interested 
in this topic can exchange information and 
experiences and obtain specific information 
and services, regardless if and which certified 
natural cosmetics are in their product port-
folios. 

No events took place in 2020, but the option 
of an informal experience exchange via the 
SKW Administrative Office was available and 
used.

Working Group Communication – 
the Voice of the Industry

The SKW Administrative Office cooperates 
closely with the communications officers of 
its members in terms of communication. We 
therefore included this panel in our CRM,  
divided into cosmetics (89 members) and de-
tergents and cleaning agents (21 members). 
The aim is to coordinate and improve the 
association’s internal and external communi-
cations.

• We prepare internationally reconciled,  
 unified crisis communications at short  
 notice, which are used by the affected  
 companies and are also available on 
 the SKW website.

• The SKW receives ongoing information  
 about current media topics from the  
 various international umbrella and partner  
 organisations and is therefore able to  
 respond quickly to any media enquiries in  
 Switzerland. The SKW also connects with  
 the members of the Working Group Com- 
 munication for this purpose.

• All SKW members have access to the  
 ARGUSavenue online portal where all print,  
 online, TV and radio media reports are  
 collected throughout the year in accordance  
 with the search terms specified by the SKW.
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Developing and 
Maintaining Contacts

The SKW is THE network for 
the cosmetics, detergents 
and cleaning agent’s industry.

The development and main-
tenance of a comprehensive 
network with all relevant 
stakeholders and partner or-
ganisations at national and 
international level is the pri-
mary task of an association 
manager.

The SKW has been very suc-
cessfully mastering this task 
for some time and maintains 
and continuously expands 
his national and international 
contacts with stakeholders.

Below is a short overview of 
the key topics and contacts 
in the reporting period. 
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“The Swissness Enforcement 

association started its ope-

rations at the beginning of 

the year under its president, 

Erich Herzog (economiesu-

isse). This organisation fills 

an important strategic gap 

for the implementation of 

Swissness. Having the SKW 

as a member of the Ma-

naging Board of Swissness 

Enforcement is a major gain 

and adds value for the enti-

re cosmetics industry.”

 

David Stärkle

Managing Director

Swissness Enforcement

Politics

The SKW generally only deals with political 
business and draft legislation which directly 
affect its members, such as the legislation on 
chemicals, legislation on cosmetics, “Swiss 
Made” Ordinance for Cosmetics and trade 
legislation. In all other political business, the 
association is represented by economiesuis-
se. We dealt with two popular initiatives in 
the reporting period: 

“Fair Price Initiative”

• The political activities in Parliament were 
coordinated with Promarca and other  
interested associations during several  
online meetings.

Corporate Responsibility Initiative

• The SKW Managing Board resolved to 
favour the counterproposal of the Federal 
Council regarding this initiative and com-
municated this decision to its members.

 
 

Authorities

Food Safety and Veterinary Office (FSVO)

• Online meeting to discuss mutual concerns 
of the authorities and industry on 7 July. 
Topics: Aluminium salts, furocoumarins, 
revision of differentiation criteria.

• Various SKW enquiries on behalf of 
members regarding substances and other 
current topics.

Federal Office of Public Health (FOPH)

• Most important contact for the revision 
of the legislation on chemicals. Represen-
tation of interests in coordination with  
our partner associations in most cases.

• Participation in a coordination meeting for 
the revision of the Ordinance on Biocidal 
Products (OBP) on 20 March.

• Participation in an online meeting for the 
revision of the legislation on chemicals  
on 12 October.

• Assisting the FOPH with the modernis-
ation of the RPC registration process.

Federal Office for the Environment (FOEN)

• Dialogue with the FOEN and Swiss Water 
Pollution Control Association VSA on the 
topic of surface water.

• Dialogue on the topic of microplastics.

• Coordinating an enquiry from eawag, 
which is performing a sludge study (project 
“Sludge Watch”) by order of the FOEN, on 
topics such as nonyl phenol ethoxylate, LAS 
(from detergents) and SAS (from cosmetics).

Commission of Experts for the 
VOC Incentive Fee

• Attendance of the SKW at various mee-
tings of the Commission of Experts 
dealing with the potential simplification  
of the VOC Incentive Fee. As from 2021, 
the SKW will be represented in this Commis-
sion of Experts by René Michel. The SKW’s 
Managing Director assumes the coordination.

State Secretariat for  
Economic Affairs SECO

• Various talks and input on the topic of a 
Swiss special regulation for furocoumarins 
as a technical trade barrier.

Swiss Federal Institute of  
Intellectual Property (IPI)

• Attendance at various coordination mee-
tings in connection with the development 
of a Public Private Partnership (PPP) for the 
legal enforcement measures for misuses  
of the “Swiss Made” indication of source 
and/or use of the Swiss flag on foreign 
products.

• Submission of a statement on the draft 
statutes proposed by the IPI for the foun-
dation of the “Swissness Enforcement” 
association.
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Allianz Design for Recycling Plastics / 
Swiss Recycling

• The SKW closely cooperates with the “Al-
lianz Design for Recycling Plastics”. Some 
SKW member companies also joined as 
partners. Swiss Recycling coordinates the 
“Allianz”.

• The “Allianz” promotes and is committed 
to high-quality plastic recycling, because 
there is only demand for high-quality 
recycling. Cycles are only closed, and use 
is created for the environment, if recycles 
are reused.

• The “Allianz” is a link between the public 
sector, associations, NGOs and private 
sector.

Other

• Attendance at the Executive Committee 
meeting of GINETEX Switzerland, the na-
tional association for textile labelling.

• Information exchange with the retailer 
organisation “IG Detailhandel Schweiz” on 
questions on the execution of the legis-
lations on cosmetics and chemicals.

Look Good Feel Better Switzerland

• Look Good Feel Better is represented 
globally in 26 countries. In 2005, various 
cosmetics companies in Switzerland joined 
forces and founded the “Look Good Feel 
Better Switzerland” foundation, which  
is registered as a charity.

• The SKW's Managing Director attended 
various meetings in his role as member  
of the Board of Trustees.

 
 

National Associations and 
Organisations

economiesuisse

• Attendance of the Managing Director at 
various online meetings of the Competi-
tion Commission, which coordinates the 
positions of the industry associations in 
terms of anti-trust and competition law. 

scienceindustries / Swiss Association 
for the Coating and Paint Industry

• Various coordination meetings on current 
political and legal topics as well as the 
VOC incentive fee.

Coiffure Suisse

• Various meetings with the Managing 
Director and President, discussion of joint 
projects, activities and mutual concerns 
regarding professional hair care.

The Swiss Flavour and Fragrance  
Industry Association (SFFIA)

• The continuous exchange of information  
on all matters relating to scents and 
fragrances is extremely important to the 
SKW, as these raw materials are contained 
in many products and are subject to ex-
tensive and constantly changing regulation.

Swiss Medtech / Expert Group 
Disinfectants 

• Participation in various online meetings of 
the Swiss Medtech Expert Group. Coor-
dinating the activities and improving the 
cooperation of this panel with the SKW’s 
Working Group Professional Cleaning.
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“CTPA has been working 

very closely with the SKW in 

the past few years, sharing 

information on local requi-

rements for cosmetics. In 

particular, the collaboration 

was extremely helpful in un-

derstanding how a country 

outside of the EU and the 

EEA like Switzerland imple-

mented its own chemicals 

regulation REACH and how 

the cooperation with the 

European Chemicals Agency 

was arranged. This was vital 

information to understand 

how the UK, by leaving the 

EU and the EEA, could also 

implement its own chemicals 

regulation whilst mainlining 

a level of cooperation with 

the EU, based on the Swiss 

precedent as example.”

Francesca Rapolla

Regulatory Affairs Manager

CTPA | Cosmetic Toiletry &  

Perfumery Association |  

The voice of the British  

cosmetics industry

• At various online meetings, the focus was 
on the exchange of experiences with the 
Corona crisis as well as the international 
coordination and experience exchange on 
global media topics, NGO campaigns and 
legislative activities.

German Cosmetic, Toiletry, Perfumery
and Detergent Association (IKW)

• Attendance of the Managing Director at 
online meetings of the Expert Committees 
Beauty and Household Maintenance.

Cos D-A-CH

• The annual meeting of the German-spea-
king associations in the cosmetics sector 
with the associations of Hungary and 
Romania was held online in 2020. Topics 
included current professional and regulato-
ry matters and the coordination of commu-
nication in the cosmetics sector.

International Associations 
and Organisations

Cosmetics Europe – Active Association 
Members (AAM)

• Participation in various online meetings of 
the national associations (AAM).

• Participation in the Task Force China, which 
coordinates the cooperation between Cos-
metics Europe and the Chinese authorities 
regarding legislative activities.

A.I.S.E. – National Associations 
Committee (NAC)

• Participation of the Managing Director in 
various online meetings of the NAC. Coor-
dination of the topics of microplastics, raw 
materials and environmental issues.

• Ongoing information to the Swiss authori-
ties on new developments of the “Charter 
for Sustainable Cleaning” and the further 
sustainability initiatives of A.I.S.E., also on 
“DetNet”, the industry network for GHS/
CLP classification, which is accepted by  
the Swiss authorities as industry-specific 
solution.

International Associations 
Collaboration (IAC)

• Industry associations and multinational 
companies from all over the world have 
joined forces in the IAC. The aim is to ex-
change information and coordinate activi-
ties relating to legislation, law enforcement 
and communication on a global scale. 

• The IAC also provides an excellent opportu-
nity to maintain global contacts and deve-
lop the international network, which is of 
particular benefit for the export companies 
in the SKW.
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Media Relations

Press releases, statements and background 
discussions require rapid and coordinated 
actions and clear language. In 2020, various 
media inquired about market trends, market 
figures and ingredients, and asked legal and 
technical questions.

• Interview on the topic “Effects of Corona: 
why your hands smell bad after disinfecting 
them” for a video contribution of the  
“20 Minuten” magazine

• Interview on the development of demand 
for cosmetics and detergents since the start 
of the Corona crisis in Switzerland for the 
“BLICK” magazine

• Interview on the market share and growth 
of natural cosmetics in Switzerland for the 
“ECO” business magazine of the Swiss 
radio and TV broadcaster SRF 

• Interview on the topic “Shows on Insta-
gram or consulting via webcam: the beauty 
business is moving over even more to the 
internet in times of Corona” for the online 
edition of the “NZZ” magazine

Voice of the Industry

An association must be recog-
nised by the political sector, the 
media and NGOs to success-
fully represent its members. 
To do this, it requires a large 
network, good representative 
status, and a trustworthy and 
transparent communication. 
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• Interview for a blog by “chemberry” on  
the topic of “Shifting supply chains to  
hand sanitizer production”

• Interview on the topic of “Microplastics 
in dental products” for the “Swiss Dental 
Journal”

• Interview on the accusation “Why gloves 
and hygiene rinses are pointless” for the 
“Tages-Anzeiger”

• Information on various topics:
• Soap consumption in Switzerland for the 

“Coop-Zeitung”
• Mascara consumption in Switzerland for 

the “K-Tipp” consumer magazine
• “Is Coronavirus ruining lipstick?” for the 

“Nau.ch” news platform
• “Le rôle stratégique de l'eau de Javel 

à l'heure du déconfinement” for the 
“TTC” business magazine, Radio Télévi-
sion Suisse RTS

• Lipstick and eye makeup sales develop-
ment during COVID-19 for RTS

• Development of demand for liquid soap 
during COVID-19 for the “Kassensturz” 
consumer magazine by SRF

• “Counterfeit cosmetics products” for 
the “Zürcher Oberländer”

In addition, the following statements were pu- 
blished on the SKW website during the repor-
ting year (only available in German or French): 

• “Aluminium in antiperspirants”

• “Mineral oils in cosmetics”

• “Cosmetics do not have a similar effect to 
hormones”

• “Different scents of hand and surface 
disinfectants”

Further statements:

• SKW statement on the article “Chemie-
keule im Putzschrank” in the “K-Tipp” 
consumer magazine

• SKW statement on the waterproof pro-
perties of sun protection products in the 
“Kassensturz” consumer magazine by SRF

• SKW standby statement to the topic 
“Transferability of COVID-19 by cosmetics”

Issue No. 2 of Cosmetics PDF 
“Alles, was Recht ist” (Legislation) 

We have amended our publication “Alles, 
was Recht ist” (Legislation) to reflect the new 
legislation and integrated the publication 
“Kennzeichnung” (Labelling) in it. The new 
cosmetics PDF can be downloaded on the 
SKW website in German and French.
 
 

SKW Service Analysis 

In the autumn of 2020, we carried out the se-
cond service analysis among the SKW members.

Like in the first service analysis in 2018, we 
aimed to find out the biggest challenges of 
our members at present and in the near fu-
ture. The online survey was assessed on the 
basis of the target groups “Swiss manufactu-
rers / Contract manufacturers” and “Impor-
ter / Distributor”. We sent the results to all 
members at the end of the reporting period. 
In uneven years, we carry out a "satisfaction 
analysis" among our members.
 
 

Implementation of the 
Acquisition Strategy   

As part of our acquisition strategy, we listed 
the advantages of an SKW membership and 
described them in detail, broken down by 
the different target groups: Advantages for 
all members, additional advantages for inter-
national groups, Swiss manufacturers or B2B 
sectors. The advantages of a membership are 
published on the SKW website in German, 
French and English. We also revised and up-
dated the acquisition documents.
 
 

https://www.skw-cds.ch/kosmetik/publikationen-downloads/
https://www.skw-cds.ch/fr/cosmetiques/publications-telechargements/
https://www.skw-cds.ch/verband/mitgliedschaft/vorteile-und-dienstleistungen/
https://www.skw-cds.ch/fr/association/affiliation/avantages-et-prestations/
https://www.skw-cds.ch/en/association/membership/advantages-and-services/
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Optimised Member Search 
on the SKW Website

 
We further optimised the filters for the member 
search on the SKW website this year. SKW mem-
bers can be found by searching with better 
defined terms (field of activity, specialist field or 
product categories). The following is new:

• Product categories have been adjusted, 
new category “Disinfectants” 

• Additional fields of activity, new categories 
“Distributor / Dealer” and “Importer”

• Specialist fields have been compiled, e.g. 
Cosmetics Retail and Specialist Trade are 
now Cosmetics

• Comprehensive explanations on the vari-
ous categories and fields of activity have 
been added

It remains possible to search for SKW mem-
bers by brands or products:  

• Brands & Products Cosmetics

• Brands & Products Detergents and 
Cleaning Agents

 
 

Master Member Data Survey

Once the website optimisation was com-
pleted, we carried out a master data survey 
among our members in September for up-
dating the data on the SKW website. We 
plan to conduct this survey on a regular basis 
to keep the data as up to date as possible 
and therefore continuously improve the qua-
lity and use of the SKW website.
 
 
 

SKW Half Year Panel

Since June 2020, we have been carrying out a 
half-yearly survey on economic developments 
among our members. Members do not have to 
provide any figures and the data is anonymised. 
The survey includes the following sectors:

• Cosmetics

• Domestic washing & cleaning

• Professional hair care

• Professional washing & cleaning

The analysis of this survey is available to the 
SKW Administrative Office and our members 
only. The media does not get any insights in- 
to the analysis. However, the SKW may refer 
to individual results for responding to queries 
(background information).

Use of this survey:

• For the companies: Easier comparison 
 with the average in the respective sector

• For the SKW: Improvement of the associ-
ation’s services and increased competence 
when responding to media enquiries

 
 

https://www.skw-cds.ch/en/association/members/
https://www.skw-cds.ch/en/association/members/
https://www.skw-cds.ch/en/cosmetics/brands-products
https://www.skw-cds.ch/en/detergents-cleaning-products/brands-products
https://www.skw-cds.ch/en/detergents-cleaning-products/brands-products


Additional Communications 
Activities During COVID-19

The breakout of the COVID-19 pandemic pro-
vided the SKW Administrative Office with new  
tasks as well. In terms of communications, we 
supported our working groups and stakehol- 
ders by providing various types of information:

• Answering questions from members on 
regulatory matters concerning Switzer-
land and exports as well as various COVID 
regulations issued by the Federal Council. 

• Holding “Corona colloquia” (online 
meetings) with various working groups, 
sometimes weekly at the start of the crisis 
(Working Group Professional Hair Care, 
Working Group Professional Cleaning, 
Managing Director, Managing Board).

• Introduction of a “News” section on the 
SKW website where current information 
can be published, if required.

• Provision of a list of suppliers of hand and 
surface disinfectants, which has been con-
tinuously updated and sent to members 
since April 2020. 
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Attractive Package

We are an industry association  
with a national and interna- 
tional network and extensive  
knowledge pool and can pro-
vide our member companies 
with a comprehensive service 
package that makes member-
ship a very attractive option 
for both international groups 
and Swiss manufacturers.

 

Information for Members

We provide the various faculties and specia-
lised groups of our members with regular 
e-mails on professional and legislative deve-
lopments at national and international level.

The main topics in legal and legislative 
notifications were the Swiss legislation on 
cosmetics, the Swiss legislation on chemicals, 
the "Swissness" legislation, the Federal Act 
on Technical Barriers to Trade, the revision of 
the Ordinance on the Incentive Tax on Vola-
tile Organic Compounds (VOC), ingredients 
(aluminium salts, furocoumarins, titanium 
dioxide, microplastic polymers), claims, war-
ning signs and the responsible person under 
Swiss law.
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At an international level, the main topics 
included information about REACH (“Regis-
tration, Evaluation, Authorisation of Chemi-
cals”), GHS (“Globally Harmonised System of 
Classification and Labelling of Chemicals”) 
and the European CLP Regulation derived 
therefrom (“Regulation on Classification, 
Labelling and Packaging of Substances and 
Mixtures”), DetNet as well as the EC Cosme-
tics Directive.

The SKW continuously informs its members 
and stakeholders about projects and cam-
paigns by the two European umbrella orga-
nisations A.I.S.E. and Cosmetics Europe (e.g. 
“Keep Caps from Kids”, “Recommendation 
on Solid Plastic Particles” etc.). 

Information for Members 
and Stakeholders

Answering members’ questions is a signifi-
cant part of the Administrative Office's daily 
work. In addition, we receive diverse enqui-
ries from consumers, companies, students, 
authorities, NGOs or other associations.

• During the reporting period, answers to 
questions on the implementation of legal 
provisions as well as on ingredients in the 
legislations on cosmetics and chemicals 
in Switzerland and the EU were the main 
type of information provided to members. 
The SKW also often dealt with questions 
relating to trade and competition law.

• Swiss manufacturers have access to the 
comprehensive international network 
which enables them to find answers to 
questions on registration, market access 
and regulatory requirements around the 
world. We also received numerous ques-
tions on the formalities and legislation of 
various export destinations.

• Many stakeholders, especially educational 
institutions, contact the SKW with ques-
tions relating to the cosmetics and deter-
gent industry and its products.

Information for International 
Companies and Organisations

The Swiss legislation still has many speciali-
ties compared with the EU despite the har-
monisation efforts of both the SKW and Fe-
deral Council. Many international companies 
no longer have their own legal and technical 
departments in Switzerland. The SKW can 
provide its members with head offices ab-
road with useful information, as is shown 
by the numerous enquiries from such com-
panies as well as queries from the European 
umbrella organisations (A.I.S.E. and Cosme-
tics Europe, IFRA, etc.).

 

Free Sale Certificates

For our members, we issued 203 free sale 
certificates for export in the reported year. 
Most certificates have been issued for China 
and India.

The new Chinese legislation on cosmetics in-
tends for GMP certificates to be issued by au-
thorities only in the future. The details of the 
regulation remain unclear at present as well 
as if GMP certificates issued by the cantonal 
laboratories in Switzerland will be accepted 
by the Chinese authorities. 

As obligatory animal tests for the export of 
certain cosmetics products to China can only 
be avoided with GMP certificates, the clari-
fication of this matter will be an important 
task for the SKW in 2021.

 

Exports and Trade Shows

We provide specific support in export mat-
ters for our 70 Swiss manufacturers. They 
may join the Working Group “Swissness and 
Export” and gain access to the SKW's “Regu-
latory International” network. SKW 
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The SKW is constantly developing this net-
work thanks to global partnerships with 
international associations and companies. 
SKW members have access to information on 
legislation and product registration as well as 
events, consulting services and publications 
of the key industry associations, trade shows 
and export organisations. 

In 2020, such trade shows were either can-
celled or held online. It is to be expected that 
many things will change in this respect in 
2021 as well.

 

 
 
ARGUSavenue

All SKW members are given access to the 
media platform ARGUSavenue where they 
can efficiently manage and process all of the 
media reports on certain topics that are re-
levant to them. It is a very useful instrument 
that is also used for reporting to company-
internal offices. Members are also emailed 
a weekly media overview for the cosmetics 
sector as well as the detergents and cleaning 
agent’s sector. 



The Role of the SKW

The cosmetics, detergents  
and cleaning agent’s industry 
is aware of its responsibility 
and is committed to sustain-
able action. 

We see sustainability as a 
symbiosis between economic 
success, social justice and  
environmental protection.  
Legislators and companies 
alike are called upon to take 
these three concerns into  
account in the best possible 
way and to put them into 
practice. 

Companies are primarily  
responsible for projecting, 
designing and implementing 
their sustainability efforts 
and for communicating them 
accordingly. The SKW has  
the role of an information  
and knowledge exchange 
platform and is the interface 
to all stakeholders.
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Specifically, the SKW assumes the following 
tasks:

1. Member information: internal commu-
nication on relevant topics in Swiss and 
European legislation, specialist publications 
and stakeholder activities,  information 
letters and events (e.g. SKW Information 
Day “Packaging and Environment”).

2. Exchange of experience within the 
association on sustainability topics in 
the SKW Expert Team "Packaging and 
Environment".

3. Exchange of information and expe-
rience between manufacturers and 
stakeholders, cooperation with the “Alli-
anz Design for Recycling Plastics”, internal 
communication among SKW members 
within the framework of antitrust compli-
ance regulations.

4. Public relations: external communica-
tion, creation of transparency about the 
activities of the industry and the stake-
holders along the supply chain (product 
life cycle).

5. Co-design and implementation of the 
activities and projects of the European 
umbrella organisations in sustainability at 
national level, for example:

a) Cosmetics (Cosmetics Europe)

• Cosmetics Europe Environmental 
Sustainability Report:  

 Environmental Sustainability Report 
2017-19 (in revision 2021)

• Recommendation on Solid Plastic 
Particles: Cosmetics Europe  
Recommendation on Solid Plastic 
Particles 

• Environmental Footprint of 
Shampoo: Developing Product 
Environmental Footprint Category 
Rules (PEFCR) for shampoos

 

• Conservation of Biodiversity:  
Access to and Use of Genetic  
Resources (ABS): Guidance Docu-
ment for the Cosmetics Industry on 
the “EU ABS Regulation”

• Good Sustainability Practice: 
Good Sustainability practice (GSP) 
for the cosmetics industry

b) Detergents and cleaning agents (A.I.S.E.)

• A.I.S.E. Activity and Sustainability 
Report: Activity and Sustainability 
Report 2019-20

• Charter & KPI Reporting: Charter 
for Sustainable Cleaning, Full Char-
ter KPI Performance 2005-2019

• Circular Economy:
• Packaging: Guiding Principles 

on Sustainable Plastic Packaging 
Design, Voluntary Industry Plastic 
Packaging Initiative 

• Bio-Based Materials: Guiding 
Principles on Sustainable Sourcing 
of Bio-Based Materials 

• Social Responsibility: CSR Guidance

• Resource Efficiency: various initi-
atives based on the Code of Good 
Environmental Practice for Household 
Laundry Detergents

• Engaging with consumers: 
• Industry Portal for Consumers 

cleanright.eu 
• Consumer Habits Research  

Consumer Habits Survey 2020
• Low Temperature Washing 

Campaign I Prefer 30°

• Product Environmental Footprint 
(PEF): PEF Guidance to Industry

c) Scents and fragrances (IFRA/IOFI)

• IFRA-IOFI Sustainability Charter: 
https://ifra-iofi.org/ 

https://www.cosmeticseurope.eu/files/3715/6023/8402/Environmental_Sustainability_Report_2019.pdf
https://www.cosmeticseurope.eu/files/3715/6023/8402/Environmental_Sustainability_Report_2019.pdf
https://cosmeticseurope.eu/files/3714/7636/5652/Recommendation_on_Solid_Plastic_Particles.pdf
https://cosmeticseurope.eu/files/3714/7636/5652/Recommendation_on_Solid_Plastic_Particles.pdf
https://cosmeticseurope.eu/files/3714/7636/5652/Recommendation_on_Solid_Plastic_Particles.pdf
https://setac.onlinelibrary.wiley.com/doi/full/10.1002/ieam.4064
https://setac.onlinelibrary.wiley.com/doi/full/10.1002/ieam.4064
https://setac.onlinelibrary.wiley.com/doi/full/10.1002/ieam.4064
https://cosmeticseurope.eu/files/9216/0378/9785/EU_ABS_REG_Cosmetics_Ind_Guidance_incl_annexes_31-05-2019.pdf
https://cosmeticseurope.eu/files/9216/0378/9785/EU_ABS_REG_Cosmetics_Ind_Guidance_incl_annexes_31-05-2019.pdf
https://cosmeticseurope.eu/files/9216/0378/9785/EU_ABS_REG_Cosmetics_Ind_Guidance_incl_annexes_31-05-2019.pdf
https://cosmeticseurope.eu/files/4214/6521/4452/GSP_Brochure.pdf
https://cosmeticseurope.eu/files/4214/6521/4452/GSP_Brochure.pdf
https://www.aise.eu/documents/document/20200727143009-aise_ar19-20_final_double_page_spread.pdf
https://www.aise.eu/documents/document/20200727143009-aise_ar19-20_final_double_page_spread.pdf
https://www.sustainable-cleaning2020.com/home/what-is-the-charter
https://www.sustainable-cleaning2020.com/home/what-is-the-charter
https://www.aise.eu/documents/document/20200715105044-aise_ar19-20_kpi_full_table-ppt.jpg
https://www.aise.eu/documents/document/20200715105044-aise_ar19-20_kpi_full_table-ppt.jpg
https://www.aise.eu/documents/document/20190506164403-aise_packagingguidance_may2019.pdf
https://www.aise.eu/documents/document/20190506164403-aise_packagingguidance_may2019.pdf
https://www.aise.eu/documents/document/20190506164403-aise_packagingguidance_may2019.pdf
https://www.aise.eu/our-activities/sustainable-cleaning-78/circular-economy/packaging-2222/voluntary-industry-initiative.aspx
https://www.aise.eu/our-activities/sustainable-cleaning-78/circular-economy/packaging-2222/voluntary-industry-initiative.aspx
https://www.aise.eu/documents/document/20190627104144-a_i_s_e__guiding_principles_on_sustainable_sourcing_of_bio-based_materials_(june_2019).pdf
https://www.aise.eu/documents/document/20190627104144-a_i_s_e__guiding_principles_on_sustainable_sourcing_of_bio-based_materials_(june_2019).pdf
https://www.aise.eu/documents/document/20190627104144-a_i_s_e__guiding_principles_on_sustainable_sourcing_of_bio-based_materials_(june_2019).pdf
https://www.aise.eu/newsroom/aise-news/aise-social-responsibility-guidance.aspx
https://www.aise.eu/documents/document/aise_code_goodpractice.pdf
https://www.aise.eu/documents/document/aise_code_goodpractice.pdf
https://www.aise.eu/documents/document/aise_code_goodpractice.pdf
https://www.cleanright.eu/en/
https://www.aise.eu/documents/document/20200917130851-aise_consumerhabitssurvey_2020_highlights.pdf
https://www.aise.eu/our-activities/sustainable-cleaning-78/engaging-with-consumers/low-temperature-washing-campaign.aspx
https://www.aise.eu/documents/document/20190822094059-2019_08_20_aise_pefcr_guidance_membership_final.pdf
https://ifra-iofi.org
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6. Political work: contact for politics and 
administration, statements on CSR pro-
jects and draft legislation, participation in 
project groups of stakeholder organisa-
tions, participation in events.

7. Participation in "Go for Impact", a 
cooperation of Swiss business associations 
with the Confederation and environmen-
tal organisations to promote sustainable 
supply chains and exchange on relevant 
topics: https://www.go-for-impact.ch

https://www.go-for-impact.ch
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Cosmetics Market

The following figures result from the part- 
nership with Nielsen and reflect the entire  
Swiss cosmetics market. 

The figures are based on a projection of scan-
ning data from the Nielsen Retail Trade and 
Prestige Panel. Since the figures for the pro-
duct categories have been rounded, certain 
differences may arise in the total.

 

  
  
 

Hair care 11.3%

Oral hygiene 13.3%

Baby care 2.8%

Facial care 18.9%

Personal care 14.4%

Decorative cosmetics 13.2%

Fragrances 16.1%

Lady care 1.5%

Pre- and aftershaves 0.4%

Personal hygiene 7.8%

Market Shares 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Source: The Nielsen Company

 

Revenue in CHF million (consumer prices) 

 2017 2018 2019 2020 +/-

Decorative cosmetics   336.1   336.0   309.7   238.2 - 23.1 %

Fragrances      341.0   382.4   338.8  292.0 -13.8 %

Lady care  30.9   30.2   29.6   31.0 +4.8 %

Pre- and aftershaves  9.5   9.2   8.7   8.0 - 8.3 %

Personal hygiene   119.2   118.5   117.1   142.0 +21.3 %

Personal care   273.7   279.2   267.4   261.2 -2.3 %

Facial care     363.5   380.5   368.9   343.2 -6.9 %

Hair care     200.8   204.2   202.1    204.6 +1.2 %

Oral hygiene  223.5   226.6   230.6   240.8 +4.4 %

Baby care       46.0   46.3   47.8   50.1 +4.8 %

Total    1'944.2   2'013.1   1'920.7   1'811.3 - 5.7 %
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Detergent and Cleaning Agents Market

The following figures result from the part- 
nership with Nielsen and reflect the entire 
Swiss detergent and cleaning agent market. 

Market Shares 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Source: The Nielsen Company

Cleaning agents 37.5%

Washing up liquid 20.9%

Liquid detergents 17.6%

Powder detergents  

& other 9.9%

Softeners 6.0%

Special products 8.2%

The figures are based on a projection of scan-
ning data from the Nielsen Retail Trade Panel.
Since the figures for the product categories 
have been rounded, certain differences may 
arise in the total.

 
 

Revenue in CHF million (consumer prices)  

 2017 2018 2019 2020 +/-

Liquid detergents  133.3 134.1 130.8 133.1   +1.8 %

Powder detergents & other  67.8   68.1   71.0   75.0  +5.7 %

Softeners  44.7   43.7   42.0   45.1  +7.3 %

Special products  66.8   63.7   61.2   62.0  +1.4 %

Washing up liquid  130.9   132.5   131.7   158.2  +20.1 %

Cleaning agents  263.7   258.7   252.9   283.4  +12.1 %

Total   707.2   700.9   689.6   756.8  +9.7 %
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Membership Development

The number of members has increased sig-
nificantly in recent years. On 1 January 2021, 
we had 98 members compared with 55 mem- 
bers in 2002. More than 90 percent of the 
industry is organised under our roof. This sig-
nificant representativeness is an important 
argument for the association's work to be 
taken seriously by the political sector, autho-
rities, stakeholders, and the media.

Membership List
as per 1 January 2021

Alcina AG, Muttenz

ARVAL SA, Conthey

ASM Aerosol-Service AG, Möhlin

Bayer (Schweiz) AG, Zürich

Beiersdorf AG, Reinach

Blidor AG, Langnau a. A.

Blue Box Distribution AG, Kriens

BTC Laboratoire SA, Le Mont-sur-Lausanne

Bulgari Global Operations SA, Neuchâtel

Chanel SARL, Genève

Chemische Fabrik Schärer & Schläpfer AG, Rothrist

Cocooning Nature SA, Bavois

Cosmétique SA Worben, Worben

Cosmopolitan Cosmetics GmbH, Jona

Cosmotec SA, Vouvry

Coty Beauty Swiss SARL, Hünenberg

CRB S.A., Puidoux

CVL COSMETICS SA, Morges

delta pronatura Schweiz AG, Muttenz

Dicopar SA, Münchenstein

Diversey, Münchwilen

Dobi-Inter AG, Suhr

Ecolab (Schweiz) GmbH, Reinach

Epigeneva AG, Kilchberg ZH

Estée Lauder GmbH, Zürich

Farfalla Essentials AG, Uster

FCC Fragrances Cometics & Consulting SA, Aigle

Filabé of Switzerland AG, Schaffhausen

Frike Cosmetic AG, Ebnat-Kappel

GABA Schweiz AG, Therwil

Galderma SA, Zug

GEOCOSM SA, Aigle

Gerda Spillmann AG, Ittigen

HELVECOS AG, Bühler

Henkel & Cie. AG, Pratteln

INSTYTUTUM AG, Zug

Intercosmetica Neuchâtel SA, Neuchâtel

Iromedica AG, St. Gallen

Isadora AG International, Herzogenbuchsee

Johnson & Johnson AG, Zug

JUST International AG, Walzenhausen

Jüstrich Cosmetics AG, Berneck

Juvena Marlies Möller AG, St. Margrethen

Kanebo Cosmetics (Europa) AG, Zürich

Kao Switzerland AG, Baar

Kärcher AG, Dällikon

L4L Cosmetics Sagl, Chiasso

La Colline, Sion

La Prairie Group AG, Volketswil

Laboratoire Naturel SA, Etoy

Lalique Beauty SA, Zürich

L'Oréal Suisse S.A., Vernier

L'Oréal Suisse S.A., Coiffure, Vernier

Louis Widmer SA, Schlieren

Marwell AG, Münchenstein

Mavala SA, Genève 26

Melisana AG, Zürich

Mizensir SA, Meinier

MUSK Collection Switzerland, Wollerau

Naturalps Sàrl, Montreux

Nazan Schnapp GmbH, Zürich

PFCH Luxe SA, Meyrin

Phytomed AG, Hasle/Burgdorf

Pierre Fabre (Suisse) SA, Allschwil

Piniol AG, Küssnacht am Rigi

PM Care Systems AG, Zürich

PP Produits Prestiges SA, Montreux

Pramol-Chemie AG, Bazenheid

Procter & Gamble (Switzerland) SARL, Petit-Lancy

Proderma AG, Schötz

Rausch AG Kreuzlingen, Kreuzlingen

RB Hygiene Home Switzerland AG, Wallisellen
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Reckitt Benckiser (Switzerland) AG, Wallisellen

Schwarzkopf Professional Schweiz, Pratteln

skin689 (Switzerland) AG, Zürich

Soeder GmbH, Zürich

SOGLIO-PRODUKTE AG, Castasegna

Sorein-Fabrik GmbH, Pfäffikon

Steinfels Swiss, Winterthur

Suisse Beaute SA, La Tour-de-Peilz

Suricate SA, Balerna

Swifiss AG, Urnäsch

Swissclinical S.A., Lausanne

Tanner SA, Cham

Temmentec AG, Sumiswald

The Powder Company AG, Einsiedeln

TS Luxury Cosmetics GmbH, Bern

Unilever Schweiz GmbH, Thayngen

United Cosmeceuticals GmbH, Horgen

Verfora AG, Villars-sur-Glâne 1

Vilhelm Perfumes SA, Genève

WALA Schweiz AG, Bern

Walco Lin SA, Giubiasco

Weleda AG, Arlesheim

Wella Switzerland SARL, Allschwil

Wetrok AG, Kloten

XOVÈ Laboratories Sàrl, St-Gingolph

Yves Rocher (Suisse) SA, Egg b. Zürich

Honorary Members

Dr. J. Alexander Baumann, Kreuzlingen

Hans Rudolf Bircher, Zollikon

Klaus Erny, Ebnat-Kappel

Dr. Kurt Gehri, Zürich

Rolf Münch, Arlesheim

Meinrad Schnider, Binningen

 

Organisation

Managing Board

Thomas Früh, Helvecos, President*

Marco Baumann, Rausch*

Sophie Berrest, L'Oréal Suisse

Michel Brülisauer, Wetrok

Ralf Brüngger, Diversey

Ralf T. Gehlen, Procter & Gamble*

Maike Kiessling, Estée Lauder 

Christian Koch, Steinfels Swiss

Thierry Mousseigne, Unilever Schweiz

Dr. Beat Müller, Louis Widmer

Markus Reinhard, GABA Schweiz

Luca Scollo, Coty Beauty Swiss

Ingo Tanger, Beiersdorf

 
*Committee

 

Administrative Office

  
  
 Bernard Cloëtta,  

 Dr. iur., Director 

 

 

  

 

 Marina Donabauer,  

 Finances and Back Office 

 

 

 

 

 Stephanie Geiser,  

 Communication 

 

 

SKW Stakeholder Council 

eawag – aquatic research

Federal Office of Public Health FOPH

Handel Schweiz

ZHAW Zürcher Hochschule für  

Angewandte Wissenschaften

HautZentrum Zürich

SFK Schweizer Fachverband für Kosmetik

oda hauswirtschaft schweiz

kf Konsumentenforum

Control Authority

BDO AG, Zürich
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International Associations  

Collaboration Committee (IAC)

Member

Dr. iur. Bernard Cloëtta

Swiss Medtech /  

Expert Group Disinfectants 

Member

Dr. iur. Bernard Cloëtta

Representations 
 

 

International Association for Soaps, Detergents 

and Maintenance Products (A.I.S.E.)

National Associations Committee

Dr. iur. Bernard Cloëtta

 

Federal Office for the Environment

Commission of Experts for the VOC incentive fee

René Michel

 

Cosmetics Europe The Personal Care Association  

Active Association Members

Dr. iur. Bernard Cloëtta

Comité Suisse des Dérivés Tensio-Actifs 

Managing Board

Dr. iur. Bernard Cloëtta

economiesuisse

Delegate

Dr. iur. Bernard Cloëtta

Member of the Alliance against Barriers to Trade

Dr. iur. Bernard Cloëtta 

Member of the Competition Commission

Dr. iur. Bernard Cloëtta

Member of the Consumer Questions Commission

Dr. iur. Bernard Cloëtta

Member of the Working Group for Free  

Trade Agreement China/India

Dr. iur. Bernard Cloëtta

Look Good Feel Better Switzerland

Board of Trustees

Dr. iur. Bernard Cloëtta

 

GINETEX Switzerland

Managing Board

Dr. iur. Bernard Cloëtta

German Cosmetic, Toiletry, Perfumery  

and Detergent Association (IKW)

Expert Committee Beauty Care

Dr. iur. Bernard Cloëtta

Expert Committee Detergents

Dr. iur. Bernard Cloëtta

Expert Committee Cleaning Agents and Care Products

Dr. iur. Bernard Cloëtta

 

SKW 

Annual Report 2020

Organisation

34



SKW 

Annual Report 2020

Organisation

35

Association Bodies
 

Specialised Groups
 

Detergents and Cleaning Agents Cosmetics

Control Authority
BDO AG, Zürich

Stakeholder 
Council

General 
Assembly

Managing Board

Administrative Office

Technical Committee 
Detergents and Cleaning 

Agents

Working Group Commu-
nication Detergents and 

Cleaning Agents

Working Group 
Professional Cleaning

SKW Conference of  
Managing Directors

Working Group  
Swissness and Export

Expert Team 
Packaging and  
Environment

Expert Team VOC

Technical Committee 
Cosmetics

Working Group 
Communication Cosmetics

Working Group 
Professional Hair Care

Working Group Natural 
and Organic Cosmetics



Society

Economy

Members

PoliticsLegislation

Exchange of experience

Industry-related information

Market information

Network

Lobby

National and international networks

Wellbeing

Solid foundations

Member of European umbrella organisations

Voice of the industry

Member of economiesuisse

Environment

Statements

Dialogue

Consumer information

 

 

The Swiss Cosmetic and Detergent 
Association SKW is the only  
Swiss association representing the  
cosmetics, detergent and cleaning 
products industry.

The Swiss Cosmetic  
and Detergent Association

Mission
We provide our members with legal and  
professional support and represent their interests  
when dealing with all relevant stakeholders at  
a national and international level.

Tasks and objectives
We are a knowledge-exchange platform,  
inform about current issues, engage in media  
activities and furnish members, media and  
consumers with statistics and information.

Wellbeing

Publication Details

Publisher:

Swiss Cosmetic and

Detergent Association SKW

www.skw-cds.ch

Design:

Swiss Cosmetic and
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in cooperation with

bluish GmbH

Translation:

Vision Translations AG

Hygiene

Cleanliness



 

 

Breitingerstrasse 35
CH-8002 Zürich

Telefon +41 (0)43 344 45 80

info@skw-cds.ch
www.skw-cds.ch




